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1. Onuc HABYAJBLHOI AUCIHUILIIHA

Faﬂy:;], 3HAHB, XapaKTepncTHKa HaB4YaJIbHO1
. . cneniajJbHiCTh, OCBITHS AUCHMILIIHUA
HaiiMeHyBaHHS IOKa3HUKIB . »
nporpamMa, piseHb BUIIIOl | negHa (popma | 3a04Ha popMa
OCBITH HaBYaHHS HABYaHHSA
KinpkicTh KpeauTiB — 8 l"amy3b 3HaHBb: OO00B’I3KOBHI OCBITHIN
07 YnpaBniHHs Ta KOMIIOHEHT
aJIMIHICTpyBaHHS
CoeniainbHICTh Pixk miaroroBkm:
3MiCTOBHX MOIYIIB — 8 075 MapxeTunr 1,2-1n 1, 2-i1
OcBiTHS Iporpama:
Cemectp
«MapkeTusr»
3araipHa KiJIbKICTh TOIUH — 1,2,3,4-i 1,2,3,4-i
240 Jlexnii

PiBenp BUIIIOT OCBITH: - -

nepumi (6aKanaBpceKui) IpakTnyni, ceMinapcbKi

30 4
30 4
30 4
30 4
JlabopaTopni
- TOJI. - roJ.

Camocriiina po6ora

120 ron. 224 ron.

Bua KoHTpOJIIO:
2-ii cemMecTp: 3alliK;
4-i1 cemecTp: €eK3aMeH




2. MeTa Ta 3aBIaHHA HABYAJILHOI AUCHHUILIIHA

MeTo0 BUBUYEHHS THCHHUILIIHN € GopMyBaHHS (HaXxOBOi KOMYHIKATUBHOI KOMIIETEHIII1, sIKa
JI03BOJISIE €PEKTHBHO CITUIKYBATHUCS Y MOBCSIKACHHOMY XHUTTI Ta IPOQeCciiiHOMY CepeIOBHILI B yCHIN
1 mucebMOBIH ¢dopmax; GhopMyBaHHS BMiHb Ta HAaBHYOK MPOQECIHHOTO MEepeKsIany OpUTiHAIBHOI
€KOHOMIUHOI JIiTepaTypH; OBOJIOJIHHS HaBHYKaMH poOOTH 3 [UIOBOIO Ta EKOHOMIYHOIO
JIOKYMEHTAIIIE€I0 aHTJIHChKOI0 MOBOIO; ()OpMYyBaHHS BMiHb Ta HAaBHYOK CaMOCTIHHOI poOOTH 3
AQHTJIOMOBHUMH €KOHOMIYHUMH TEKCTaMU; PO3BUTOK HABUYOK YCHOTO CITIJIKyBaHHS Y AUTOBiH cdepi.
BuBuenns auctumiing «[Ho3eMHa MOBa 3a NpOQECIiifHUM CIIpsIMyBaHHIM» Iependadyae He JIUIIe
ONaHYBAaHHS MOBHUX 3HaHb, OBOJIOJIHHS MOBJICHHEBUMH YMIHHSAMH, O3HAWOMIICHHS 3
COIIIOKYJIbTYPHUMH Ta MparMaTHYHUMH aCIICKTAaMH aHTJIIHCHKOI MOBH, ajie i IHTerparito MOBHHUX
YMiHb 31 3MiCTOM KOHKPETHOI criemiasi3arii.

OCHOBHUMH 3aBJAAaHHSIMHM JUCHMIUIIHUA €: TIOKPANIUTH 3HAHHS CTYACHTIB 3 aHTJIIHCBKOT
MOBH, a TAK0X PO3BUHYTH KJIFOUOBI poO0OY1 HABMUKH; MOKPAIIUTH BMIHHA CIIJIKYBaTHCS 1HO3EMHOIO
MOBOIO Ha pOOOYOMYy MICIli, SKE€ CTae BCe OUIBII MDKHAPOJAHHMM; BIOCKOHAIUTH HAaBHYKU
MDKOCOOMCTICHOT Ta TpodeciiiHoi B3aEMO/TI.

Pe3ynbraToM HaBuaHHS 3a JIUCLUILIIHOK € HAOYTTS CTYAEHTaMM BiJIIOBIIHO O OCBITHBO-
npodeciifHoi mporpamMu Takux KommeTeHTHoctel, 3K (3azanvni komnemenmnocmi), CK
(cneuianshi (haxosi) komnemenmunocmi):

3K4. 31aTHICTh BUNTHCS 1 OBOJIOAIBATH CyYaCHUMH 3HAHHSMHU.

3K7. 3naTHICTh 3aCTOCOBYBATH 3HAHHS Yy MPAKTUUHUX CUTYaIlisIX.

3K10. 31aTHICTh CHIIKYBaTHCS IHO3EMHOIO MOBOIO.

3K12. 31aTHICTh CHIIKYBAaTUCS 3 MIPEACTABHUKAMH 1HIIUX MPOQECIHUX TPYI PiI3HOTO PiBHS
(3 excriepTaMu 3 IHIIUX Taily3eil 3HaHb/BU/IB €KOHOMIYHOI 1SJIbHOCTI).

3K13. 31aTHIiCTh NpaIfOBaTH B MIXXKHAPOJHOMY KOHTEKCTI.

CK12. 3natHicTh OOTpYHTOBYBATH, IPE3EHTYBATH 1 BIIPOBA)KYBATH PE3yJIbTATH 1OCIIKEHb
y cepi MapKeTHUHTY.

OnanyBaBimK aucuuIUIiHy «IHo3eMHa MoBa 3a MpoQeciiHUM CHpSIMyBaHHIM» CTYJICHTU
[IOBHHHI BOJIOJITH TAKUMU HPOZPAMHUMU PE3YTbMamamu HA64aHHA:

P10. TloscuioBatu iHdopMariito, iaei, mpobiemMu Ta anbTepHATUBHI BapiaHTH HPUHHATTA
YOPaBIIHCBKUX pillleHb (axiBIsIM 1 HedaxiBUAM y chepl MapKETUHTY, NpeICTaBHUKAM pI3HUX
CTPYKTYPHHUX MiJPO3/A1JIIB pPUHKOBOTO Cy0’€KTa.

P16. Bianosizatu BUMOraMm, siki BUCYBalOThCS /10 CY4acCHOIO MapKeToJIora, MiABHUILYBaTH
piBeHb 0cOOKCTOI MPOdheciitHOT MiATOTOBKH.

P17. JlemoHcTpyBaT HaBUYKH MUCHBMOBOI Ta YCHOI MpodeciifHOi KOMYHIKallii 1ep>KaBHOIO i
1HO3eMHOI0 MOBaMH, a TAK0XK HAJIEXKHOT'O BUKOPHCTAaHHS NMpodeciiiHOi TepMiHOIOT].



3. Ilporpama HaBYAJIBLHOI IUCHHUILTiHA

1 cemecTp
3microBuii MmoayJab 1. Culture of Professional Communication

Tema 1. Introducing Myself

Ways of introducing. Salutations. Reading, translating. Cultural differences in body language.
New expressions and essential vocabulary. Grammar: The Noun. Plural, Singular. Case of Nouns.
Prepositions. Usage of prepositions. Grammar exercises

Jliteparypa: ocnoBna (9, 13, 17, 25 (C. 126 — 319), 27, 28); nonomixHa (1, 3, 13, 14, 15)

Tema 2. Etiquette in Business

Formal parties. Invitation cards. Rules of behaviour at formal party. Reading, translating.
Office manners. Dress code. New expressions and essential vocabulary. Grammar: The Article.
Definite, Indefinite. Usage of Articles. Grammar exercises

JlitrepaTtypa: ocnoBHa (9, 13, 17, 25 (C. 126 — 319), 27, 28); nonomixHa (1, 3, 13, 14, 15)

3micTroBuii moay.s 2. Office Manners

Tema 3. Office Manners

Office manners. Reading, translating. Dress code. New expressions and essential vocabulary.
Grammar: The Adjective. Degrees of Comparison. Usage of adjectives. Grammar exercises.

JlitrepaTtypa: ocnoBHa (9, 13, 17, 25 (C. 126 — 319), 27, 28); nonomixHa (1, 3, 13, 14, 15)

2 cemecTp
3microBuii Mmoayas 3. Job Hunting
Tema 4. Job Hunting
Application form, Covering letter, Resume, Thank-you letter. Reference Letter. Rules of
behaviour at job interview. Where and how to hire an employee. New expressions and essential
vocabulary. Grammar: The Numeral. Cardinal, Ordinal. Dates. Time. Grammar exercises.
JlitrepaTtypa: ocnoBHa (9, 13, 17, 25 (C. 126 — 319), 27, 28); nonomixHa (1, 3, 13, 14, 15)

3microBuii MoayJb 4. Business Trip

Tema 5. Business Trip

Customs formalities. Reading, translating. At the airport. Reservation of the tickets. New
expressions and essential vocabulary. Phrases to express agreement and disagreement. Grammar: The
Verb. Regular, Irregular. Auxiliary verbs to be, to have, to do and etc. Grammar exercises.

Jliteparypa: ocnosna (9, 13, 17, 25 (C. 126 — 319), 27, 28); nonomixHa (1, 3, 13, 14, 15)

Tema 6. Business Trip Abroad

Types of hotels. Strange hotels. Reading, translating. Hotel reservation. Hotel
accommodation. Ordering at the café. New expressions and essential vocabulary. Grammar: Simple
Tenses (Present, Past, Future). Passive Voice. Grammar exercises.

JlitrepaTtypa: ocnoBHa (9, 13, 17, 25 (C. 126 — 319), 27, 28); nonomixHa (1, 3, 13, 14, 15)

3 cemecTp
3microBuii MoayJb S. Business Letter Writing

Tema 7. Business Correspondence

Writing letters. Reading, translating. Golden Rules for writing business letters. Position of the
word “YOU”. Formal and informal letters. Grammar: Continuous Tenses. Grammar exercises.

JlitrepaTtypa: ocuoBHa (9, 13, 17, 25 (C. 126 — 319), 27, 28); nonomixHa (1, 3, 13, 14, 15)

Tema 8. Commercial Letters

Types of letters. Reading, translating. The body of a business letter. Salutation, subscription,
signature, abbreviations. New expressions and essential vocabulary. The letter heading and layout.



Grammar: Perfect Tenses. Grammar exercises.
JlitrepaTtypa: ocuoBHa (9, 13, 17, 25 (C. 126 — 319), 27, 28); nonomixHa (1, 3, 13, 14, 15)

3microBuii MoayJsb 6. Concluding Contract
Tema 9. Contract
Clauses of the Contract. Reading, translating. Sample of a Contract. New expressions and
essential vocabulary. Changes in business.
Grammar: Perfect Continuous Tenses. Grammar exercises.
Jliteparypa: ocnoBna (9, 13, 17, 25 (C. 126 — 319), 27, 28); nonomixHa (1, 3, 13, 14, 15)

4 cemecTp
3microBuii MoayJb 7. International Trade

Tema 10. Types of Enterprises

Types of British Companies. Reading, translating. Types of proprietorships. Partnerships.
Corporations. New expressions and essential vocabulary. Family affairs. Japanese management style.
Grammar: Active and Passive Voices. Grammar exercises.

JlirepaTtypa: ocnoBHa (9, 13, 17, 25 (C. 126 — 319), 27, 28); nonomixHa (1, 3, 13, 14, 15)

Tema 11. Advertising

Advertising and advertisement. Reading, translating. Advertising as a Career in the USA. New
expressions and essential vocabulary. Kinds of Advertising. Grammar: The Infinitive and the Gerund.
Formation of nouns with the help of suffixes. Grammar exercises.

Jliteparypa: ocnosna (9, 13, 17, 25 (C. 126 — 319), 27, 28); nonomixHna (1, 3, 13, 14, 15)

3micToBuii Moay.b 8. International Business
Tema 12. International trade
Product development and planning. Reading, translating. International business. New
expressions and essential vocabulary. International trade organizations. Grammar: The Present
Participle. The Past Participle. formation of adjectives with the help of suffixes. Grammar exercises.
Jliteparypa: ocnosna (9, 13, 17, 25 (C. 126 — 319), 27, 28); nonomixHa (1, 3, 13, 14, 15)



4. CTpyKTYypa HABYAJIBHOI JUCUMILIIHA

KinbkicTh rogun
HasBu 3micToBHX JAeHHA popma 3aouna popma
MOaYJIiB i TeM YChOTo Y ToMy "Hcai YChOTo Y ToMy dHcai
J | m | Jgad | ing |c.p. J | nm |nad | g c.p.
1 2 31415 6 |7 8 9 [10] 11 12 13
1 cemecTp
3micToBuii MmoayJb 1. Culture of Professional Communication
Tema 1. Introducing 20 10 10 20 ) 18
Myself
TGM?, 2. Etiquette in 20 10 10 20 ) 18
Business
3microBuii MmoayJb 2. Office Manners
Tema 3. Office Manners| 20 10 10 20 20
Ycboro roaux 60 30 30| 60 4 56
2 ceMecTp
3microBuii MmoayJs 3. Job Hunting
Tema4.JobHunting | 20 [ 10| [ J10] 20 [ [2] | | 18
3microBuii moay.anb 4. Business Trip
Tema 5. Business Trip 20 10 10 20 2 18
Tema 6. Business trip
Abroad 20 10 10 20 20
¥Ycboro roiMH 60 30 30 60 4 56
3 cemecTp

3microBuii MoayJsb S. Business Letter Writing

Tema 7. Business 20 10 10 20 ) 18
correspondence
Tema 8. Commercial 20 10 10 20 ) 18
letters
3microBuii MoayJb 6. Concluding Contract
Tema 9. Contract 20 10 10 20 20
'Ychoro roauH 60 30 30 60 4 56
4 cemecTp
3micTroBuii Mmoay.sb 7. International Trade
Tema 10. Types of 20 10 10| 20 2 18
Enterprises
Tema 11. Advertising 20 10 10 20 2 18
3micToBuii MmoayJnb 8. International Business
Tema 12. International 20 10 10 20 20
Trade
Ycnoro ronuu 60 30 30 60 4 56

Ycboro 240 120 120] 240 16 224




5. TeMu NpaKTUYHUX 3aAHATH

KinbkicTb
N
s/ Ha3zBa Temu TOIUH
(1eHHa/3204HA)
Cemectp 1
1 Introducing Myself 10/2
2 Etiquette in Business 10/2
3 Office Manners 10/-
Pa3zom 30/4
Cemectp 2
4 Job Hunting 10/2
5 Business Trip 10/2
6 Business trip Abroad 10/-
Pa3zom 30/4
Cemectp 3
7 Business correspondence 10/2
8 Commercial letters 10/2
9 Contract 10/-
Pa3zom 30/4
Cemectp 4
10 | Types of Enterprises 10/2
11 | Advertising 10/2
12 | International Trade 10/-
Pa3zom 30/4
Bceboro 120/16
6. Camocriiina po6ora
KiabkicTh
N
a3/ Ha3Ba Temn TOAHUH
(1eHHa/3a04HA)
Cemectp 1
1 Introducing Myself 10/18
2 Etiquette in Business 10/18
3 Office Manners 10/20
Pazom 30/56
Cemectp 2
4 Job Hunting 10/18
5 Business Trip 10/18
6 Business trip Abroad 10/20
Pa3zom 30/56
Cemectp 3
7 Business correspondence 10/18
8 Commercial letters 10/18
9 Contract 10/20
Pa3zom 30/56
Cemectp 4
10 | Types of Enterprises 10/18
11 | Advertising 10/18
12 | International Trade 10/20
Pa3zom 30/56
Bceboro 120/224




7. 3aBaaHHA U1 ONPANIOBAHHSA TeM TUCHHUILTIHU

3MicT 3aBIaHHS VI ONPANIOBAHHSA . KinbkicTb
Ha3zsa Tremu . ®opma kouTpoaw | Jlireparypa .
TeM AUCUHUILTIHI oaniB
1 cemecTp
3micToBuii moayJb 1. Culture of Professional Communication
Tema 1. BuByeHHs MaTepiany NpakKTHYHOTO [lepesipka Jliteparypa: 10
Introducing 3aHATTA, YUTAHHSA Ta IEPEeKIIaj TEKCTY, | BAKOHAHUX 3aBIaHb OCHOBHA
Myself 3aIIMC Ta BUBYEHHS HOBUX CJIIB Ta Ha TIPaKTUIHE 9,13,17, 25,
BUpaziB. OnpalfoBaHHs TpaMaTHYHOTO | 3aHATTs. Excrpec 27, 28);
MaTepiaiy onuTyBaHHS. TecTn.| IomMoMikHA
«The Noun. Plural, Singular. Case of CJ10BHMKOBHI (1, 3,13, 14,
Nouns. Prepositions. Usage of JTUKTaHT. 15)
Prepositions»
Tewma 2. BuBuenHs Marepiary mpakTHIHOTO [TepeBipka Jlitepatypa: 10
Etiquette in 3aHATTA, YUTAHHS Ta IEPEeKIIaj TEKCTY, | BAKOHAHUX 3aBIaHb OCHOBHA
Business 3amKC Ta BUBUYCHHS HOBUX CIIIB Ta Ha MIPaKTUIHE 9, 13,17, 25,
Bupa3iB. OnpaIroBaHHs TpaMaTiIHoro | 3aHATTA. Excripec 27, 28);
matepiany «The Article. Definite, omuTyBaHHs. TecTn.| JoMmoMixkHA
Indefinite. Usage of Articles» CIIOBHUKOBHIA (1,3,13, 14,
JIUKTAHT. 15)
3micToBuii moayJsb 2. Office Manners
Tewma 3. Office |BuBuenHs maTepiany IpaKTHIHOTO [Teperipka Jliteparypa: 10
Manners 3aHATTS, YATAHHS Ta TIEPEKIaj] TEKCTY, | BAKOHAHUX 3aBJlaHb | OCHOBHA
3amKC Ta BUBUYCHHS HOBUX CIIIB Ta Ha MMPaKTUYHE (9, 13, 17, 25,
Bupa3iB. OnpaItoBaHHs TpaMaTiIHoro | 3aHATTA. Excripec 27, 28);
Mmatepiany «The Adjective. Degrees of |omutyBanus. TecTu.| agomomMixHa
Comparison. Usage of Adjectives.» CIIOBHUKOBHIA (1,3,13, 14,
JTUKTAHT. 15)
2 cemecTp
3microBuii Mmonyas 3. Job Hunting
Tema 4. Job BuB4eHHs MaTepiany NpaKTHIHOTO [Mepesipka Jliteparypa: 10
Hunting 3aHATTA, YUTAHHS Ta IEPEKIIa TEKCTY, |BUKOHAHUX 3aBJIaHb OCHOBHA
3aI1MC Ta BUBYEHHS HOBUX CJIIB Ta Ha MpaKTU4YHE (9,13, 17, 25,
Bupa3iB. OnpalfoBaHHs TpaMaTHYHOTO |3aHsTTs. Excrpec 27, 28);
Mmatepiany «The Numeral. Cardinal, |onuryBaHHs. TecTu. | momoMixcHa
Ordinal. Dates. Time». C10BHUKOBHUH (1, 3,13, 14,
JINKTAHT. 15)
3micToBuii Mmoayasn 4. Business Trip
Tewma 5. BuBYeHHs MaTepiany NpaKTHIHOTO [Mepesipka Jliteparypa: 10
Business Trip  [3aHSATTA, YNTaHHS Ta NEPEKIIA] TEKCTY, |BUKOHAHHUX 3aBJIaHb OCHOBHA
3aMKC Ta BUBYEHHS HOBUX CITIB Ta Ha MpPaKTUYHE (9, 13, 17, 25,
BupasiB. OnpalfoBaHHs rpaMaTHYHOTO |3aHsTTs. Excripec 27, 28);
Mmatepiany «The Adjective. Degrees of |onutyBannsa. Tectu. | gomoMixHa
Comparison. Usage of Adjectivesy. CII0BHUKOBHI (1,3, 13, 14,
JINKTAHT. 15)
Tewma 6. BuBueHHs MaTepiany NpaKTHIHOTO [Meperipka Jlitepatypa: 10
Business trip 3aHATTA, YUTAHHS Ta NEPEeKIIa TEKCTY, |BUKOHAHHUX 3aBJIaHb OCHOBHA
Abroad 3aMKC Ta BUBUYEHHS HOBUX CIIIB Ta Ha TIPaKTUIHE (9, 13, 17, 25,
BupasiB. OnpalfoBaHHs rpaMaTHYHOTO |3aHsTTs. Excripec 27, 28);
MaTepiany onuTyBaHHs. TecTu. | nomomikHa
«Simple Tenses (Present, Past, C10BHUKOBUH (1, 3,13, 14,
Future)». JTIUKTaHT. 15)
3 cemecTp
3micToBmii Moayasb 5. Business Letter Writing
Tewma 7. BuBueHHs MaTepiany NpakKTHIHOTO [lepesipka Jliteparypa: 10
Business 3aHATTS, YUTAHHS Ta IEPEeKJIaJ TEKCTY, |BUKOHAHUX 3aBJlaHb OCHOBHa




correspondence |3amuc Ta BUBYCHHS HOBHX CIIiB Ta Ha MPaKTUYHE (9, 13,17, 25,
BHpaziB. OnpamroBaHHs TpaMaTHIHOTO |3aHATTA. Excrpec 27, 28);
MaTepiany onuTyBaHHs. TecTu. | momomikHa
«Continuous Tensesy» COBHUKOBHUH (1,3,13, 14,
JUKTAHT. 15)
Tewma 8. BuBuenHs marepiary mpakTHIHOTO [Tepesipka Jliteparypa: 10
Commercial 3aHATTA, YNTAHHS Ta TEPEKIIa TEKCTY, |BUKOHAHHUX 3aBJIaHb OCHOBHA
letters 3aIIMC Ta BUBYEHHS HOBMX CJIIB Ta Ha MPaKTUYHE (9, 13,17, 25,
BHpaziB. OnpamroBaHHs TpaMaTHIHOTO |3aHATTA. Excripec 27, 28);
Matepiany «Perfect Tenses» onuTyBaHHA. TecTr. | IOmOMIXHA
CIIOBHUKOBHI (1,3,13, 14,
JTUAKTAHT. 15)
3micToBuii Moayab 6. Concluding Contract
Tema 9. Contract| BuBueHHs MaTepiary MpaKTUIHOTO [lepesipka Jliteparypa: 10
3aHATTA, YATAHHS Ta TIEPEKIIaJ TEKCTY, |BUKOHAHHUX 3aBlIaHb OCHOBHA
3aIIMC Ta BUBYEHHS HOBUX CJIIB Ta Ha TIPaKTHYIHE (9,13, 17, 25,
Bupa3iB. OmnpaItoBaHHs TPAaMaTUIHOTO [3aHATTA. Excripec 27, 28);
Mmatepiany «The Adjective. Degrees of |omutyBanus. Tectu. | gomomMixHa
Comparison. Usage of Adjectivesy. CIIOBHUKOBHI1 (1,3,13, 14,
JUKTAHT. 15)
4 cemecTp
3micToBuii Moayas 7. International Trade
Tema 10. Types |BupueHHs maTepiany IpakTHIHOTO [epeBipka Jliteparypa: 10
of Enterprises  |[3aHSATTS, YATaHHS Ta TIEPEKIIa] TEKCTY, | BUKOHAHUX 3aB/IaHb OCHOBHA
3amKC Ta BUBUYCHHS HOBUX CIIIB Ta Ha MMPaKTUYHE (9, 13, 17, 25,
BUpa3iB. OnpalfoBaHHs TpaMaTHYHOTO |3aHsTTs. Excrpec 27, 28);
Martepiany «Active and Passive onutyBaHHA. TecTr. | IOmOMiXHA
Voices» C10BHUKOBHUH (1, 3,13, 14,
JINKTAHT. 15)
BuBYeHHs MaTepiany NpaKTHIHOTO [Mepesipka Jliteparypa: 10
Tewma 11. 3aHATTS, YUTAHHS Ta MEPEKIIa] TEKCTY, [BUKOHAHUX 3aB/IaHb OCHOBHA
Advertising 3aIIMC Ta BUBYEHHS HOBMX CJIIB Ta Ha MIPaKTUIHE (9, 13, 17, 25,
Bupa3iB. OnpalfoBaHHs rpaMaTHYHOTO |3aHsTTs. Excrpec 27, 28);
Mmartepiany «The Infinitive and the onutyBaHHA. TecTr. | IOmOMiXkHa
Gerund. Formation of nouns with the |CnoBHUKOBUI (1, 3,13, 14,
help of suffixes» JIMKTAHT. 15)
3micToBuii Monyab 8. International Business
Tema 12. BuBuenHs marepiary mpakTHIHOTO [lepeBipka Jliteparypa: 10
International 3aHATTS, YNTAHHS Ta TePEKIIa] TEKCTY, [BUKOHAHUX 3aB/IaHb OCHOBHA
Trade 3aKC Ta BUBYEHHS HOBUX CIIIB Ta Ha MIPaKTUIHE (9, 13, 17, 25,
Bupasis. OnpaltoBaHHs rpaMaTHYHOTO |3aHsTTs. Excnpec 27, 28);
matepiany «The Present Participle. The |onutyBannsa. Tectu. | gomomixHa
Past Participle. Formation of adjectives |CioBHUKOBHIA (1,3,13, 14,
with the help of suffixes» JIUKTAHT. 15)

[nnuBinyanbHi 3aBIaHHS 3 HaBUAIbHOI AMCHUIUIIHM «[HO3eMHa MoBa 3a mpodecitHuM
CIpsIMyBaHHSIMY CITPSMOBaHI Ha MOTJIMOJICHHS Ta CHCTEMATH3allil0 3HaHb 3/100yBaviB BUIIOT OCBITH,
PO3BUTOK 1HIIOMOBHOI TpO(eciiHOT KOMYHIKATUBHOI KOMIIETEHTHOCTI, HAaBUYOK KPUTUYHOTO

InauBinyanbHi 3aB1aHHsA

MUCJIEHHS, aKaIeMIYHOT JJOOPOUYECHOCTI Ta CAMOCTINHOT HABYAJIbHO-OCIITHUIIBKOT TISUTBHOCTI.

InnuBigyansHa poborta nependayae BUKOHAHHS 3aBAaHb aHAIITUYHOTO, TBOPYOTO Ta IMPAKTHKO-
OpPIEHTOBAHOT'O XapakTepy 3 BUKOPHCTAHHSM aBTEHTUYHHMX AaHTJIOMOBHHUX JKepels, HU(GPOBUX

pecypciB 1 mpodeciiiHoi TepMiHOJIOTIT y cepi MapKETHHTY Ta Oi3HeC-KOMYHIKaIlii.
dopMamu 1HIUBIAYaTbHUX 3aB/IaHb €:
- MArOTOBKA YCHUX JOMOBIACH Ta MyJTbTUMEMIMHUX MPE3CHTALIN;
- HaIMCaHHA €ce, aHATITUYHHUX OTJIsAIB a00 pedeparis;
- BHUKOHaHHS MPAKTUYHUX KOMYHIKaTUBHUX KeHciB (case studies);




MiATOTOBKAa MPO(eCifHO OpPIEHTOBAHWX MHUCHMOBHX MaTepiamiB aHTiHcbkor Moo (CV,
cover letter, business email, pekIaMHHI TEKCT TOIIIO).

OI1iHIOBaHHS 1HIWBITyaJIbHUX 3aBJIaHb 3/IIHCHIOETHCS 3 ypaxyBaHHSM BIIMOBITHOCTI TeMi,
JIOTIKM BHUKJIAAy, KOPEKTHOCTI BUKOPUCTAHHS (DaXxOBOi JIEKCUKH, DPIBHS MOBHOI TPaMOTHOCTI,
CaMOCTIMHOCT1 BUKOHAHHSI, SIKOCT1 IMPE3eHTAIlil pe3y/IbTaTiB Ta TOTPUMAHHS MPUHIIMITIB aKaJeMI4HO1
JTO0OPOYECHOCTI.

IlepeJik iHIUBiAVAJLHUX 3aBAAHL

3n00yBady BHIIOI OCBiTH 0OuMpae oaHe a0 Kilbka 3aBAaHb (32 TOTOIKCHHIM 13
BUKJIa/IaueM):
Self-presentation of a Future Marketing Specialist (CV + short oral pitch).
Business Etiquette and Cross-Cultural Communication in International Marketing.
Job Interview Strategies for Marketing Professionals.
Digital Marketing Trends in the UK / USA.
Advertising Campaign Analysis (UK / USA / International Brand).
The Role of Social Media in Modern Marketing Communication.
Education and Career Opportunities for Marketers in English-speaking Countries.
Mass Media Influence on Consumer Behavior.
Marketing Communication During Crisis and War (case of Ukraine).
0. Ukraine on the Global Market: Branding, Promotion, International Image.
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dopma BukoHaHHs: nmpe3eHTalis (PowerPoint / Google Slides), ece, anamiTuunuii 3BiT 200
YCHHUM BUCTYH aHTTIHCHKOIO MOBOIO.

8. MeToau HaBYaHHA
VY mpoueci BUBUEHHS JUCHMIUTIHM «IHO3eMHa MoBa 3a MpOoQecifHUM CHIpsSMYyBaHHSIMY
3aCTOCOBYIOTHCS Cy4acH1 METOJIM HaBYaHHS, OPIEHTOBaH1 Ha (opMyBaHHS NMPOPeCiifHOiT IHIIIOMOBHOI
KOMIIETEHTHOCTI Ta aKTUBHY Y4acTh 3700yBadiB OCBITH B OCBITHBOMY IPOLIECI.
OCHOBHI METOAY HABYAHHS:
- KOMYHIKaTMBHI MeTOIW (Jialoru, JIUCKycii, pOJbOBI Ta JiJOBI IrpH, MOJAETIOBAHHS
npodeciiHuX cutyarii);
- IHTepakTuBHI MeTonu (case-study, MO3KOBHH IITypM, poOOTa B MaIMX Ipynax, 1e6atn);
- MPOEKTHI METO/M HaBYAaHHS (IATOTOBKA MTPE3EHTAllil, MIHITPOEKTIB, aHAIITUYHHUX OTJISIIIB);
- mpoOIEeMHO-Opi€EHTOBaHE HaBYaHHS (aHATI3 peaJbHUX Oi3Hec-KeuciB);
- 3MilIaHe Ta JAMCTaHLIWHE HaBYaHHS 3 BUKOPUCTAHHSIM LU(POBHUX OCBITHIX IUIaT(opm,
MYJbTUMEIIHUX pecypciB Ta OHJIAHH-IHCTPYMEHTIB;
- caMocTiiiHa poOoTa 3 aBTEeHTUYHUMH NPOPECIITHO OPIEHTOBAHUMHU TEKCTAMHU.

3acTocyBaHHS 3a3HaYEHUX METOJIB CIIPUs€E PO3BUTKY MOBJICHHEBOT aKTUBHOCTI, KPUTHYHOTO
MUCJIEHHSI, KpEaTUBHOCTI Ta 3JaTHOCTI MPAIIOBATH B MIXKHAPOJAHOMY MpodeciiHOMY cepeIOBUIIIL.

9. MeToau KOHTPOJIIO

KoHTponb pe3ynpTaTiB HaBuYaHHSA 3 JUCHUILIIHA «[HO3eMHa MoBa 3a mpodeciitHuM
CHpSIMyBaHHSIM» 3JIHCHIOETHCS  BIAMOBIIHO JO TNPHUHIHUIIB TPO30POCTiI, CHUCTEMHOCTI Ta
CTYJCHTOIIEHTPOBAHOTO ITiIXOTY.

BukopucToByIOThCS Taki METOJIU KOHTPOJIO:

- TIOTOYHUH KOHTPOJIb: YCHE ONMMTYBAHHS, yUaCTh y JUCKYCISIX, BHKOHAHHS MPAKTHYHUX 1
KOMYHIKaTUBHUX 3aB/IaHb;

- OIIHIOBaHHS CaMOCTIHHOI Ta 1HAMBIAYyaJIbHOI poOOTH (TMpe3eHTallii, MICbMOBI POOOTH,
Keiicn);

- TOTOYHE Ta MOJAYJIbHE TeCTYBAaHHS,



- ¢dopmyBalIbHE OIlIHIOBaHHS (3BOPOTHHMI 3B SI30K, CaMOOIIIHIOBaHHS  Ta
B32€MOOIIIHIOBAHHS );

- TIJACYMKOBUH KOHTPOJb y (opmi 3amiky abo ek3aMeHy BIJAIMOBIIHO 10 HABYAIHHOTO
TUTaHy.

OniHrOBaHHS 3[IMCHIOETHCS 33 HAKONMUYYBAIBHOK CHCTEMOIO 3 YpaxyBaHHSM pIiBHS
c(OpMOBaHOCTI 1HIIOMOBHOI MpO(deciiHOi KOMYHIKATMBHOI KOMIIETEHTHOCTI 37100yBaya BHUIIO1
OCBITH.

10. IIuTaHHs rapaHTOBAHOIO PiBHS 3HAHb 3100yBa4iB BHILOI OCBITH

Topics

1. Ways of introducing. Salutations.
2. Cultural differences in body language.
3. Formal parties. Invitation cards.
4. Rules of behaviour at formal party.
5. Office manners. Dress code.
6. Job Hunting.
7. Rules of behaviour at job interview.
8. Where and how to hire an employee.
9. Customs formalities.
10. Types of hotels.
11. Hotel accommodation.
12. Ordering at the café.
13.  Writing letters.
14. Golden Rules for writing business letters.
15. Position of the word “YOU”.
16. Formal and informal letters.
17. Types of letters.
18. The body of a business letter. Salutation, subscription, signature, abbreviations.
19. The letter heading and layout.
20. Clauses of the Contract.
21.  Changes in business.
22. Types of British Companies.
23. Types of proprietorships.
24. Partnerships. Corporations.
25.  Family affairs.
26. Japanese management style.
27. Advertising and advertisement.
28.  Kinds of Advertising.
29.  International trade organizations.

Grammar
1. The Noun. Plural, Singular. Case of Nouns.
2. Prepositions. Usage of prepositions.
3. The Article. Definite, Indefinite. Usage of Articles.
4. Grammar: The Adjective. Degrees of Comparison. Usage of adjectives.
5. Grammar: The Numeral. Cardinal, Ordinal.
6. Dates. Time.
7. The Verb. Regular, Irregular.
8. Auxiliary verbs to be, to have, to do and etc.
0. Simple Tenses (Present, Past, Future).
10.  Passive Voice.



11. Continuous Tenses.

12. Perfect Tenses.

13. Active Voice.

14.  Passive Voice.

15. Perfect Continuous Tenses.

16. The Infinitive

17. The Gerund.

18.  Formation of nouns with the help of suffixes.
19. The Present Participle.

20. The Past Participle.

21. Formation of adjectives with the help of suffixes.

11. Po3noain 0aiB, iki OTPUMYIOTH CTYJA€HTH

IloTouHe TecTyBaHHs Ta caMocTiiiHa podoTa HincymxoBuii Cyma
KOHTPOJ1b
(3aJtiK)

3micToBuii moayasb 1 | 3micToBuii | 3micToBuii | 3micToBuii Moy b 4
MOAYJIb 2 MoayJb 3

Tl T2 T3 T4 T5 T6

10 10 10 10 10 10 40 100

T1, T2 ... T6 — TeMu 3MiCTOBUX MOIYJIIB.

IloTouHe TecTyBaHHS Ta caMocTiiiHa podoTa HincymkoBuii Cyma
KOHTPOJIb
(exk3aMeH)
3micToBHII MOAYJIb 3micToBu | 3micToBuii Mmoaysb 7 | 3micToBuii
5 i MoayJIb MOayJab 8
6
T7 T8 T9 T10 T11 T12
10 10 10 10 10 10 40 100

T7, T8 ... T12 — Temu 3MICTOBUX MOJIYIB.

Hlkauaa ouinoBanus: Hamionajioua ta ECTS

Cywma GauiB 3a BCl Ouirka o OquKa 3a
BUJIM HABUATBHOT | © g Kpurepii orinroBaHHs HAI[IOHAJIEHO
TISUTBHOCTI 0 [IKAJIOK0
BunatHuil piBeHb 3HaHb, 110 TMEPEBUIINYE 00'€M
90-100 A 000B’SI3KOBOT0 MaTepiaiy, 3 TBOPYUM MiIX0JI0M BIIMIHHO
IO TUCLIUILTIHA
BinMinHuii piBeHb 3HAHb B MEKaX
82-89 B 000B'I3KOBOI'0 MaTepiany, MOKINBO, 3 JEIKUMHU
MOTPIITHOCTSIMU
3BUYAHUNA  XOpOUIM  piBeHb  3HaHUN 3 6
noMiTHUMH ~ mommikamu.  CTyneHT — BMie A1o0pe
74-81 C CaMOCTIHHO 3aCTOCOBYBAaTH BUBUYEHHUW MaTepia
Ha NPAKTHUIli; KOHTPOJIOBATH BJIACHY JiSUIbHICTH;
BUIIPABJISITH IOMIJIKH, CEPEJl SIKUX € CYTTEBI
64-73 D PiBeHb 3HAHB HIXKYE CEPEIHBOTO, 3 ICTOTHUMHU 3aJI0BLILHO




nommikamu. CTyIeHT BHSIBISIE 3HAHHS 1
PO3YMiHHS OCHOBHOTO Matepiaily, MoraHo Horo
3aCTOCOBYE TIpU  PO3B’SI3aHHI  MPAKTUYHUX
3aBllaHb, aHaNi3ye HaBUAIBHUN Marepiajd 3a
JIOTIOMOTOF0 BUKJIa1a4ua

MiHIMaJIbHO MOKJIMBUM TPUITYCTUMUNA PiBEHBb
3HaHb. Crynent BOJIOJIIE HaBYAJbHUM
MarepiajJoM Ha PIBHI BHUIIOMY 3a IOYAaTKOBHUH,
60-63 E npote Mae (parmMeHTapHe YSBICHHS NPO TEMHU
KypCy, HaJa€ HENOBHE BHCBITJIICHHS 3MICTy
MUTaHb; BIANOBIAI MICTATh 3HAYHY KUIBKICTh
HEJIOJIIKIB 1 IIOMHUJIOK

CrymeHT He OmaHyBaB 3HA4YHy YacTUHY

. HE3a0B1IbHO
MaTepiairy Kypcy. MoBa He BUpa3Ha, 0OMEXKEHa, .
. o 3 MOXKJIUBICTIO
35-59 FX OigHa, CJIOBHUKOBHMM 3amac HE Ja€ 3MOry HOBTODHOLO
opopmutu iner. IIpakTuyHi HABUYKH Ha PiBHI p
: CKJIaJaHHs
pO3Mi3HABAHHS
CTyneHT TOBHICTIO HE 3HAa€ NPOTPAMHOTO | HE3aJ0BLILHO
Martepially, He TpamBaB B ayauTopii 3 3
0-34 F BHKJIaJjaueM a00 CaMOCTIHHO; JOMyCKae CyTTEB] | 0OOB’I3KOBUM

MOMUJIKM y BIANOBIAAX HAa THUTaHHSA, HE BMI€ | TOBTOPHHUM
3aCTOCOBYBAaTH TEOPETHYHI TIIOJIOKCHHS TpPU | BHBYCHHSIM
pO3B’si3aHHI TPAKTHYHUX 3aBIAHb JUCITUTUTIHA

12. MeToagnuHe 3a0e3Med4eHHA

[Tinpyunuxu. Po3matkoBuii marepiasn. Potorpadii, MamroHKU. MynbTuMeniiHi 3acolwu.
[Ipe3enTartii.
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