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1. Onuc HaBYAJIBLHOI AUCIHUILTIHA

HajimeHyBaHHSI NOKA3HUKIB

I'any3b 3HaHb,
crneuiaJbHiCTh, OCBITHSI
nporpama, piBeHb BUIIIO1
oCBiTH

Xapakrepucru

Ka HABYAJILHOI

TUCHHUILTIHHA

JAeHHa (popMa
HABYaHHA

3a04Ha ¢opMa
HABYAHHA

KinpkicTh Kpeauris — 8

l'any3p 3HaHBb:
C CorianpHi HaAyKH,
KypHAJIICTHKA, iHpopMaLis
Ta MKHAPOJIHI BiIHOCHHH

OO00B’A3K0OBU OCBITHIM
KOMITOHEHT

CrerianbHICTh Pik miaroroBku:
3MiCTOBUX MOAYIIIB — 8 C4 Ilcuxomoris 1, 2-ii 1, 2-i
OcBiTHs Iporpama: Cemecrp
3araibpHa KiJIbKICTh TOIUH — «IIcuxomnoris» 1,2, 3, 4-1 1,2,3,4-11
240 Jlexmii
PiBeHb BHIIIOT OCBITH: - -
nepunii (bakanaspepKuii) IpakTuuHi, ceMiHapcbKi
30 4
30 4
30 4
30 4
JlabopaTopni
- TOI. - TOJI.
Camocriiina po6ora
120 rog. 224 ron.

Bua xonrpoio:
2-1i cemecTp: 3aiiK;
4-1i cemecTp: eK3aMeH




2. MeTa Ta 3aBJaHHA HABYAJILHOI JHCIHHUILIIHA

MeTo10 BUBYEHHS TUCHMILIIHM € HopMyBaHHS (axoBOi KOMYHIKaTUBHOI KOMIETEHIII1, sIKa
J03BOJIsIE €PEKTUBHO CITUIKYBATHCS y TMOBCAKACHHOMY XHUTTI Ta MpodeciiHOMY CEepeIOBHIII B
yCHI 1 mnuchMOBii Qopmax; ¢dopMyBaHHS BMiHb Ta HAaBHYOK mpodeciifHOoro mnepexiamsy
OpUTIHAJIBLHOT EKOHOMIYHOI JITEpaTypH; OBOJIOJMIHHS HaBUYKaMHU pPOOOTH 3 [IIJIOBOKO Ta
€KOHOMIYHOIO JJOKYMEHTAIIEI0 aHTJIHCHKOI0 MOBOIO; ()OPMYBaHHS BMiHb Ta HABUYOK CaMOCTIHHOT
poOOTH 3 aHITIOMOBHUMH €KOHOMIYHMMH TEKCTaMHU; PO3BUTOK HABMYOK YCHOIO CIIJIKYBAaHHA Y
ninoBiit cdepi. BuBuenns mucumrurian «lHO3eMHA MoBa 3a mpodeciiHUM  CHpsSMYyBaHHSIMY
nepeadayae He JMIIE ONAaHYBaHHS MOBHMX 3HaHb, OBOJIOAIHHSA MOBJIEHHEBUMHU YMIHHSMU,
O3HAWOMJICHHSI 3 COLIOKYJAbTYPHUMH Ta MParMaTHYHUMHU AacleKTaMH aHTJIHChKOI MOBH, aie i
IHTErpaIlito MOBHUX YMiHb 31 3MICTOM KOHKPETHOI crieriam3artii.

OCHOBHUMH 3aBJAAaHHSIMH JAUCUMILIIHU €: TIOKPAIIUTH 3HAHHS CTYAEHTIB 3 aHIJIHCHKOT
MOBH, @ TAaK0>X PO3BHHYTH KIIFOYOBI poO0Yi HABUYKH; MTOKPAIIIUTH BMIHHS CIUIKYBAaTHCS 1HO3EMHOIO
MOBOIO Ha pPOOOYOMYy MiCIl, SKE€ cTae BCe OUIbII MDKHAPOAHMM; BJOCKOHAIUTH HAaBUYKU
MiKOCOOHCTICHOT Ta mpodeciitHoi B3aeMoii.

PesynpraTroM HaBUaHHS 3a IUCIUILIIHOIO € HAOYTTS CTYIEHTaMH BiJIOBITHO IO OCBITHBO-
npodeciiiHOl TporpamMu Takux KommeTreHTHocTell, 3K (3azanvni komnemenmnocmi), CK
(cneyianwhi (ghaxoei) Komnemenmuocmi):

3K3. HaBuuku BUKOpHcTaHHS iHQOPMALIHUX 1 KOMYHIKaLIHHUX TEXHOJOTIH.

3K4. 3naTHiCTh BUUTHCS 1 OBOJIOAIBATH CyYaCHUMH 3HAHHSIMHU.

3K7. 3naTHicTh TeHEpYBaTH HOBI 111ei (KpeaTUBHICTB).

CK11. 3garHicTh 10 0COOMCTICHOTO Ta MPO(ECIfHOrO caMOBIOCKOHAJICHHS, HABUYAaHHS Ta
CaMOpPO3BUTKY.

OmnanyBaBImM JuCHUIUIIHY «IHO3eMHa MoBa 3a NPOQEciHHUM CHPSIMYyBaHHSIM» CTYICHTH
IIOBHHHI BOJIOJITH TAKUMU HPOZPAMHUMU PE3YTbMaAmMamu HA64AHHA:

I1P3. 3naiiicHioBatn momyk iH(OpMamii 3 pi3HUX JPKeped, y T.4. 3 BHUKOPUCTaHHSAM
1H(pOopMaLIHHO- KOMYHIKAIIHHUX TEXHOJIOT1H, IIsl BUpPILIEHHS NPOQECiiiHIX 3aB/IaHb.

I1P10. ®opmymoBaTH AYMKY JIOTIYHO, JOCTYIIHO, IMCKYTyBaTH, OOCTOIOBAaTH BIIACHY
MO3ULII0, MOAM(DIKYBaTH BHUCIOBIIOBAHHS BIAMNOBIAHO JIO0 KYJbTYypaJbHUX OCOOIMBOCTEN
CHiBPO3MOBHHKA.

[1P13. B3aemonisTu, BCTyNaTtu y KOMYHIKAIil0, OYTH 3p03yMUINM, TOJEPAHTHO CTAaBUTHUCS
710 0¢i0, 10 MaOTh 1HII KyJIbTypallbH1 UM T€HAEPHO-BIKOBI BIAMIHHOCTI.



3. Ilporpama HaBYAJIBLHOI IUCHHUILTiHA

1 cemectp
3micTroBuii MoayJb 1. Culture of Professional Communication

Tema 1. Introducing Myself

Ways of introducing. Salutations. Reading, translating. Cultural differences in body
language. New expressions and essential vocabulary. Grammar: The Noun. Plural, Singular. Case
of Nouns. Prepositions. Usage of prepositions. Grammar exercises

Jlirepartypa: ocuosHna (9, 13, 17, 25 (C. 126 — 319), 27, 28); nonomixna (1, 3, 13, 14, 15)

Tema 2. Etiquette in Business

Formal parties. Invitation cards. Rules of behaviour at formal party. Reading, translating.
Office manners. Dress code. New expressions and essential vocabulary. Grammar: The Atrticle.
Definite, Indefinite. Usage of Articles. Grammar exercises

Jliteparypa: ocnosna (9, 13, 17, 25 (C. 126 — 319), 27, 28); nonomixHna (1, 3, 13, 14, 15)

3microBuii Moayas 2. Office Manners

Tema 3. Office Manners

Office manners. Reading, translating. Dress code. New expressions and essential
vocabulary. Grammar: The Adjective. Degrees of Comparison. Usage of adjectives. Grammar
exercises.

JlitrepaTtypa: ocnoBHa (9, 13, 17, 25 (C. 126 — 319), 27, 28); nonomixHa (1, 3, 13, 14, 15)

2 cemecTp
3micToBuii moxyas 3. Job Hunting
Tema 4. Job Hunting
Application form, Covering letter, Resume, Thank-you letter. Reference Letter. Rules of
behaviour at job interview. Where and how to hire an employee. New expressions and essential
vocabulary. Grammar: The Numeral. Cardinal, Ordinal. Dates. Time. Grammar exercises.
JlitrepaTtypa: ocnoBHa (9, 13, 17, 25 (C. 126 — 319), 27, 28); nonomixHa (1, 3, 13, 14, 15)

3microBuii MoayJb 4. Business Trip

Tema 5. Business Trip

Customs formalities. Reading, translating. At the airport. Reservation of the tickets. New
expressions and essential vocabulary. Phrases to express agreement and disagreement. Grammar:
The Verb. Regular, Irregular. Auxiliary verbs to be, to have, to do and etc. Grammar exercises.

Jlitrepatypa: ocuoBHa (9, 13, 17, 25 (C. 126 — 319), 27, 28); nonomixHa (1, 3, 13, 14, 15)

Tema 6. Business Trip Abroad

Types of hotels. Strange hotels. Reading, translating. Hotel reservation. Hotel
accommodation. Ordering at the café. New expressions and essential vocabulary. Grammar: Simple
Tenses (Present, Past, Future). Passive Voice. Grammar exercises.

JlitrepaTtypa: ocnoBHa (9, 13, 17, 25 (C. 126 — 319), 27, 28); nonomixHa (1, 3, 13, 14, 15)

3 cemecTp
3microBuii MoayJb S. Business Letter Writing

Tema 7. Business Correspondence

Writing letters. Reading, translating. Golden Rules for writing business letters. Position of
the word “YOU”. Formal and informal letters. Grammar: Continuous Tenses. Grammar exercises.

Jlireparypa: ocuosHna (9, 13, 17, 25 (C. 126 — 319), 27, 28); nonomixsa (1, 3, 13, 14, 15)

Tema 8. Commercial Letters

Types of letters. Reading, translating. The body of a business letter. Salutation, subscription,



signature, abbreviations. New expressions and essential vocabulary. The letter heading and layout.
Grammar: Perfect Tenses. Grammar exercises.
Jlitrepatypa: ocuoBHa (9, 13, 17, 25 (C. 126 — 319), 27, 28); nonomixHa (1, 3, 13, 14, 15)

3microBuii MoayJsb 6. Concluding Contract
Tema 9. Contract
Clauses of the Contract. Reading, translating. Sample of a Contract. New expressions and
essential vocabulary. Changes in business.
Grammar: Perfect Continuous Tenses. Grammar exercises.
Jliteparypa: ocnoBna (9, 13, 17, 25 (C. 126 — 319), 27, 28); nonomixHa (1, 3, 13, 14, 15)

4 cemecTp
3microBuii MoayJsb 7. International Trade

Tema 10. Types of Enterprises

Types of British Companies. Reading, translating. Types of proprietorships. Partnerships.
Corporations. New expressions and essential vocabulary. Family affairs. Japanese management
style. Grammar: Active and Passive Voices. Grammar exercises.

JlitrepaTtypa: ocnoBHa (9, 13, 17, 25 (C. 126 — 319), 27, 28); nonomixHa (1, 3, 13, 14, 15)

Tema 11. Advertising

Advertising and advertisement. Reading, translating. Advertising as a Career in the USA.
New expressions and essential vocabulary. Kinds of Advertising. Grammar: The Infinitive and the
Gerund. Formation of nouns with the help of suffixes. Grammar exercises.

Jliteparypa: ocnosna (9, 13, 17, 25 (C. 126 — 319), 27, 28); nonomixHna (1, 3, 13, 14, 15)

3micToBuii Moay.b 8. International Business
Tema 12. International trade
Product development and planning. Reading, translating. International business. New
expressions and essential vocabulary. International trade organizations. Grammar: The Present
Participle. The Past Participle. formation of adjectives with the help of suffixes. Grammar exercises.
Jliteparypa: ocnosna (9, 13, 17, 25 (C. 126 — 319), 27, 28); nonomixHna (1, 3, 13, 14, 15)



4. CTpyKTYpa HaBYaJIbHOI AV CUMILIIHA

KinpkicTh roagun
Ha3su 3micToBHX AeHHa (popma 3aouna ¢popma
MOJYJiB i TeM YebOro Y TOMY Hucti VCBOro Y TOMY 9HCTi
J | m | aab | ing |c.p. J | m | Jad ing c.p.
1 2 3|14] 5 6 | 7 8 9110 11 12 13
1 cemecTp
3microBuii MmoayJb 1. Culture of Professional Communication
Tewma 1. Introducing 20 10 10 20 2 18
Myself
TeM_a 2. Etiquette in 20 10 10 20 5 18
Business
3micToBuii MmoayJsb 2. Office Manners
Tema 3. Office Manners| 20 10 10 20 20
Ycporo roauu 60 30 30| 60 4 56
2 cemecTp
3microBuii MmoayJs 3. Job Hunting
Temad.JobHunting | 20 | J10] | J10] 20 | [2] | | 18
3microBuii MmoayJasb 4. Business Trip
Tema 5. Business Trip 20 10 10 20 2 18
Tema 6. Business trip
Abroad 20 10 10 20 20
Ycboro roaua 60 30 30 60 4 56
3 cemecTp
3microBuii MoayJsb 5. Business Letter Writing
Tema 7. Business 20 10 10 20 2 18
correspondence
Tema 8. Commercial 20 10 10!l 20 5 18
letters
3microBuii MoayJb 6. Concluding Contract
Tema 9. Contract 20 10 101 20 20
'Yceboro ronuH 60 30 30 60 4 56
4 cemecTp
3microBuii Moayas 7. International Trade
Tema 10. Types of 20 10 10| 20 2 18
Enterprises
Tema 11. Advertising 20 10 10 20 2 18
3micTroBuii MoayJib 8. International Business
Tema 12. International 20 10 10 20 20
Trade
Ycboro ronnx 60 30 30 60 4 56

Yceboro 240 120 120] 240 16 224




5. TeMu NpaKTHYHUX 3AHATH

KiabkicTh
N
s/ Ha3Ba remn roaMH
(1eHHa/3204HA)
Cemectp 1
1 Introducing Myself 10/2
2 Etiquette in Business 10/2
3 Office Manners 10/-
Pazom 30/4
Cemectp 2
4 Job Hunting 10/2
5 Business Trip 10/2
6 Business trip Abroad 10/-
Pa3zom 30/4
Cemectp 3
7 Business correspondence 10/2
8 Commercial letters 10/2
9 Contract 10/-
Pa3zom 30/4
Cemectp 4
10 | Types of Enterprises 10/2
11 | Advertising 10/2
12 | International Trade 10/-
Pa3zom 30/4
Bcboro 120/16
6. Camocriiina poboTa
KiabkicTh
N
3/ Ha3Ba Temn roamH
(1eHHa/3a04HA)
Cemectp 1
1 Introducing Myself 10/18
2 Etiquette in Business 10/18
3 Office Manners 10/20
Pazom 30/56
Cemectp 2
4 Job Hunting 10/18
5 Business Trip 10/18
6 Business trip Abroad 10/20
Pa3zom 30/56
Cemectp 3
7 Business correspondence 10/18
8 Commercial letters 10/18
9 Contract 10/20
Pa3zom 30/56
Cemectp 4
10 | Types of Enterprises 10/18
11 | Advertising 10/18
12 | International Trade 10/20
Pazom 30/56
Bcboro 120/224




7. 3aBAaHHA 1JIA ONPALIOBAHHA T€M AU CHUILTIHA

3MicT 3aBIaHHS VI ONPANIOBAHHSA . KinbkicTb
Ha3zsa Temu . ®opma kouTpoaw | Jlireparypa .
TeM JHCHHILTIHH oaiiB
1 cemecTp
3micToBuii moayJb 1. Culture of Professional Communication
Tema 1. BuBueHHs MaTepiany NpakTUYHOTO [lepesipka Jliteparypa: 10
Introducing 3aHSATTS, YNTAHHS Ta HEPEKIIal TEKCTY, | BAKOHAHUX 3aBJaHb OCHOBHA
Myself 3aIIMC T4 BUBYEHHI HOBUX CJIIB Ta Ha MPaKTHYIHE (9, 13, 17, 25,
BUpaziB. OnpalroBaHHs TpaMaTHYHOTO | 3aHATTs. Excrpec 27, 28);
MaTepiaiy omuTyBaHHA. Tectn.| momomixkHa
«The Noun. Plural, Singular. Case of CJ10BHUKOBUI (1, 3, 13, 14,
Nouns. Prepositions. Usage of JIMKTaHT. 15)
Prepositions»
Tema 2. BuBuenHs marepiary mpakTHIHOTO ITepesipka Jlitepatypa: 10
Etiquette in 3aHATTS, YATAHHS Ta IEPEKIA] TEKCTY, | BAKOHAHUX 3aBIaHb OCHOBHA
Business 3aIKC Ta BUBYEHHS HOBUX CJIIB Ta Ha TPaKTUYHE (9, 13, 17, 25,
Bupa3iB. OnpaIroBaHHs TpaMaTiIHoro | 3aHATTA. Excripec 27, 28);
Mmatepiany «The Article. Definite, omuTyBaHHA. Tectn.| nomomixHa
Indefinite. Usage of Articles» CJ10BHUKOBHI (1, 3, 13, 14,
JIUKTAHT. 15)
3micToBuii moayJsb 2. Office Manners
Tema 3. Office |BuBuenHs maTepiany IpaKTHIHOTO [TepeBipxa Jliteparypa: 10
Manners 3aHATTS, YATAHHS Ta TIEPEKIIaj] TEKCTY, | BAKOHAHUX 3aBJlaHb | OCHOBHA
3aIIKC Ta BUBYEHHS HOBUX CJIIB Ta Ha MIPaKTUIHE (9, 13, 17, 25,
Bupa3iB. OnpaIroBaHHs TpaMaTiIHoro | 3aHATTA. Excripec 27, 28);
Mmatepiany «The Adjective. Degrees of |omutyBanns. Tectu.| agomoMixHa
Comparison. Usage of Adjectives.» CIOBHUKOBHI (1, 3,13, 14,
JINKTAHT. 15)
2 cemecTp
3microBuii Mmonyas 3. Job Hunting
Tema 4. Job BuBYeHHs MaTepiany NpakKTHIHOTO [Mepesipka Jliteparypa: 10
Hunting 3aHATTS, YATAHHS Ta NEPEKIIaJ] TEKCTY, [BUKOHAHUX 3aB/IaHb OCHOBHA
3aIliC Ta BUBYEHHS HOBHUX CIIIB Ta Ha TIpaKTUYHE (9, 13, 17, 25,
Bupa3iB. OnpalfoBaHHs TpaMaTHYHOTO |3aHsTTs. Excrpec 27, 28);
Matepiany «The Numeral. Cardinal, |onuryBaHHs. TecTu. | IomoMiXHa
Ordinal. Dates. Time». CIIOBHUKOBHI (1, 3,13, 14,
JIMKTAHT. 15)
3micToBuii Mmoayasn 4. Business Trip
Tema 5. BuB4eHHs MaTepiany NpaKTHIHOTO [Mepesipka Jliteparypa: 10
Business Trip  |3aHATTS, YATaHHA Ta NIEPEKIIa]] TEKCTy, [BUKOHAHUX 3aB/IaHb OCHOBHA
3aII1C Ta BUBYEHHS HOBUX CJIIB Ta Ha TIPaKTUIHE (9, 13, 17, 25,
BupasiB. OnpalfoBaHHs rpaMaTHYHOTO |3aHsTTs. Excrpec 27, 28);
Mmatepiany «The Adjective. Degrees of |onmutyBanns. Tectu. | gomoMixHa
Comparison. Usage of Adjectivesy. C10BHUKOBUH (1, 3,13, 14,
JIMKTAHT. 15)
Tema 6. BuBYeHHs MaTepiany NpaKTHIHOTO IlepeBipka Jlitepatypa: 10
Business trip 3aHATTA, YNTAHHS Ta IEPEKIIa TEKCTY, |BUKOHAHHUX 3aBJIaHb OCHOBHA
Abroad 3aII1C Ta BUBYEHHS HOBUX CJIIB Ta Ha MPaKTUYHE (9, 13, 17, 25,
BupasiB. OnpalfoBaHHs rpaMaTHYHOTO |3aHsTTs. Excrpec 27, 28);
MaTepiany onuTyBaHHs. TecTu. | nomomikHa
«Simple Tenses (Present, Past, C10BHUKOBUH (1, 3,13, 14,
Future)». JIUKTAHT. 15)
3 cemecTp
3microBuii Mmoxyas 5. Business Letter Writing
Tema 7. BuBuenHs MaTepiany NpakKTHIHOTO [lepesipka Jliteparypa: 10
Business 3aHSTTS, YNTAHHS Ta NEPEKIIaJ]] TEKCTy, |BUKOHAHHX 3aB/IaHb OCHOBHA




correspondence |3amuc Ta BUBYCHHS HOBHX CJIiB Ta Ha MpaKTUIHE (9, 13, 17, 25,
BHpasiB. OmpalloBaHHsA IPaMaTUYHOTO (3aHATTA. Ekcrpec 27, 28);
MaTepiany onuTyBaHHs. TecTH. | IOmoOMi>kHA
«Continuous Tenses» CII0BHUKOBHI (1, 3,13, 14,
JIMKTAHT. 15)
Tewma 8. BuBuenHs marepiary mpakTHIHOTO [Tepesipka Jliteparypa: 10
Commercial 3aHATTA, YNTAHHS Ta TEPEKIIa TEKCTY, |BUKOHAHHUX 3aBJIaHb OCHOBHA
letters 3aIKC Ta BUBYEHHS HOBUX CJIIB Ta Ha MPaKTUIHE (9, 13, 17, 25,
BupasiB. OmpalfoBaHHsI IPaMaTUYHOIO [3aHATTA. Ekcripec 27, 28);
Matepiany «Perfect Tenses» onHTYBaHHS. TecTH. | IOMOMIXHA
COBHUKOBHI (1, 3,13, 14,
JIMKTAHT. 15)
3microBmii moayas 6. Concluding Contract
Tema 9. Contract| BuBueHHs MaTepiary MpakKTUIHOTO [lepeBipka Jliteparypa: 10
3aHATTA, YNTAHHS Ta TEPEKIIa TEKCTY, |BUKOHAHHUX 3aBJIaHb OCHOBHA
3aIliC Ta BUBYEHHS HOBHUX CIIIB Ta Ha TIpaKTUYIHE (9, 13, 17, 25,
Brpa3iB. OmnpaItoBaHHs TPAaMaTUIHOTO [3aHATTA. Excripec 27, 28);
Mmatepiany «The Adjective. Degrees of |omutyBanns. Tectn. | gomoMixHa
Comparison. Usage of Adjectivesy. CIIOBHUKOBHIA (1, 3,13, 14,
JIUKTAHT. 15)
4 cemecTp
3micToBuii Mmoayas 7. International Trade
Tema 10. Types |BuBueHHs MaTepiary MpaKTUIHOTO [Mepesipka Jliteparypa: 10
of Enterprises  |3aHATTS, YNTAHHS Ta MEPEKIIa] TEKCTY, BUKOHAHUX 3aBIaHb OCHOBHA
3aIIMC Ta BUBYEHHS HOBUX CJIIB Ta Ha MIPaKTUIHE (9, 13, 17, 25,
BUpa3iB. OnpalfoBaHHs TpaMaTHYHOTO |3aHsTTs. Excrpec 27, 28);
Matepiany «Active and Passive onuTyBaHHs. TecTr. | IOMOMiXHA
Voices» CJIOBHUKOBHUI (1, 3,13, 14,
JIMKTAHT. 15)
BuBYeHHs MaTepiany NpakKTHIHOTO [Mepesipka Jliteparypa: 10
Tema 11. 3aHSATTS, YATAHHS Ta NEPEKIIaJ] TEKCTY, [BUKOHAHUX 3aB/IaHb OCHOBHA
Advertising 3aIIKC Ta BUBYEHHS HOBUX CJIIB Ta Ha TPaKTUYHE (9, 13, 17, 25,
BUpa3iB. OnpalfoBaHHs TpaMaTHYHOTO |3aHsTTs. Excrpec 27, 28);
Mmatepiany «The Infinitive and the onuTyBaHHs. TecTr. | IOMOMiXHa
Gerund. Formation of nouns with the |CioBaukosuit (1, 3,13, 14,
help of suffixes» JIUKTAHT. 15)
3micToBuii Moayab 8. International Business
Tema 12. BuBuenHs marepiary mpakTHIHOTO [lepeBipka Jliteparypa: 10
International 3aHSATTS, YATAHHS Ta NEPEKIIa] TEKCTY, [BUKOHAHUX 3aB/IaHb OCHOBHA
Trade 3aIIKC Ta BUBYEHHS HOBUX CJIIB Ta Ha TPaKTUYHE (9, 13, 17, 25,
BupasiB. OnpaltoBaHHs rpaMaTHYHOTO |3aHsATTs. Excipec 27, 28);
marepiaiy «The Present Participle. The jonutyBanns. Tectu. | momomixHa
Past Participle. Formation of adjectives |CnoBuukoswmii (1, 3,13, 14,
with the help of suffixes» JIUKTAHT. 15)
InauBinyanbHi 3aB1aHHA

[HauBiTyanbHi 3aBOaHHS 3 HaBYAIBHOI MUCHUILIIHK «[HO3eMHa MoOBa 3a mpodeciiHuM
CIpSMYBaHHSIM» CHPSIMOBaHI Ha TMOTTUOJIEHHS Ta CHCTEMAaTH3aIlil0 3HaHb 3700yBadiB BHIIO1
KOMITETEHTHOCTI,
KPUTUYHOTO MHCIIEHHS, aKaJeMidyHOi JOOPOYECHOCTI Ta CaMOCTIHHOI HaBYaJIbHO-AOCHITHUIIBKOI

OCBITH,

ISUTBHOCTI.

IHHHBLHyaHLHa p060Ta nepen6aqae BUKOHAaHHA 3aBJaHb aHaﬂjTHQHOFO,'TBOPQOFO Ta MPAKTHKO-
OpK}HOBaHOFO XapakTepy 3 BUKOPHUCTAHHAM AaBTCHTHYHUX AHIJIOMOBHHUX KEPCEII, HH@pOBHX

PO3BHUTOK

IHIIOMOBHOI ~ TIpodeciitHoi

KOMYHIKaTUBHOL

pecypciB i mpodeciiinoi TepMiHOIIOTiT Y cepi ICUXOIOTii.
dopMamu 1HIUBIAyaTbHUX 3aBJIaHb €:

- MArOTOBKA YCHHX JOMOBIACH Ta MyJIbTUMEIIMHUX MPE3CHTAIlIH;

- HaIMCaHHA €ce, aHATITUYHHX OTJIsAIB a00 pedeparis;

HaABHUYOK




- BHUKOHaHHA MPAKTUYHHUX KOMYHIKaTUBHUX KeHCIB (case studies);
- TArotroBka npodeciiHo OpiEHTOBAaHMX MHUCHMOBHUX MaTepialliB aHTIiHChKO0 MOBOIO (CV,
cover letter, business email, pekJIaMHHI TEKCT TOIIIO).

OI1iHIOBaHHS 1HIWBITYyJIBHUX 3aBJIaHb 3IACHIOETHCS 3 ypaxyBaHHSM BIIIOBITHOCTI TEMI,
JIOTIKM BHUKJIAAy, KOPEKTHOCTI BUKOPUCTAHHS ()aXxOBOi JIEKCUKH, DPIBHS MOBHOI TPaMOTHOCTI,
CaMOCTIMHOCTI BUKOHAHHS, SKOCTI TIpe3CHTallli pe3yJabTaTiB Ta JOTPUMaHHS IPUHIIUIIIB
aKaJIeMiqHO1 100POYECHOCTI.

IlepeJik iHIUBIYAJbHUX 3aB1AHb

3n00yBa4y BHIIOI OCBiTH oOuWpae oaHe a0 Kijlbka 3aBAaHb (32 TOTOKCHHIM 13
BUKJIa/IaueM):
Self-presentation of a Future Marketing Specialist (CV + short oral pitch).
Business Etiquette and Cross-Cultural Communication in International Marketing.
Job Interview Strategies for Marketing Professionals.
Digital Marketing Trends in the UK / USA.
Advertising Campaign Analysis (UK / USA / International Brand).
The Role of Social Media in Modern Marketing Communication.
Education and Career Opportunities for Marketers in English-speaking Countries.
Mass Media Influence on Consumer Behavior.
Marketing Communication During Crisis and War (case of Ukraine).
Ukraine on the Global Market: Branding, Promotion, International Image.
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dopma BukoHaHHs: nmpe3eHTanis (PowerPoint / Google Slides), ece, anamituunuii 3BiT a00
YCHUI BUCTYI aHTIIHCHKOIO MOBOIO.

8. Meroau HaBYaHHS
VY mpoueci BUBUEHHS IUCHMIUNIHM «IHO3eMHa MoBa 3a HpoQeciiHUM CHpPSIMYBAHHSIM»
3aCTOCOBYIOTBCS Cy4yaCHI METOAM HaBUaHHS, OpPIEHTOBaHI Ha QopMyBaHHS MpodeciiiHOoi
IHIIIOMOBHO{ KOMIIETEHTHOCTI Ta aKTHUBHY Y4acTh 3700yBaydiB OCBITH B OCBITHbOMY IPOLIECI.
OCHOBHI METOAW HABYAHHS:
- KOMYHIKaTUBHI MeTOOM (Jiajoru, JUCKycli, poJbOBI Ta JAUIOBI IirpH, MOJETIOBAHHS
npodeciiHuX cuTyariil);
- IHTepakTUBHI MeTo/u (case-study, MO3KOBHH IITypM, poOOTa B MaIMX Irpynax, 1ebarn);
- TMPOEKTHI METOAM HaBuaHHSA (MIATOTOBKA TMpEe3eHTAllill, MIHIIPOEKTIB, aHATITUYHUX
OTJISIIIB);
- npoOJIEeMHO-OpIEHTOBaHE HaBYaHHS (aHaNI3 peaJbHUX O13HEC-KENCIB);
- 3MilIaHe Ta JUCTaHLIHE HaBYaHHS 3 BHUKOPHCTAHHAM IM(PPOBHX OCBITHIX IUIaT(hOpM,
MYJbTUMEAINHUX pecypciB Ta OHJIAHH-THCTPYMEHTIB;
- camocTiiiHa pob0Ta 3 aBTEHTHYHUMHU POPECIHO OpPi€HTOBAHUMH TEKCTAMHU.

3acTocyBaHHSI 3a3HAUYEHUX METOMAIB CIpPHSIE PO3BUTKY MOBJIEHHEBOI AaKTHUBHOCTI,
KPUTUYHOTO MUCIJIEHHS, KPEaTUBHOCTI Ta 3[JaTHOCTI MpalioBaTl B MIKHAPOJHOMY HpodeciiiHoMYy
CEPEIOBHIIII.

9. MeToau KOHTPOJIIO
KoHTponb pe3ynpTaTiB HaBYaHHS 3 JUCHUIDIIHU «lHO3eMHa MoOBa 3a mpodeciiiHIM
CHpSIMYBaHHSIM» 3IIHCHIOETHCS BIAMOBIAHO JO NPHHIMIIB TMPO30OPOCTi, CHUCTEMHOCTI Ta
CTYJCHTOIIEHTPOBAHOTO ITiIXOTY.
BuKOpUCTOBYIOTHCS TaKi METOIA KOHTPOJIIO:
- TIOTOYHHUH KOHTPOJIb: YCHE ONMMTYBAHHS, y4aCTh Y JTUCKYCISIX, BAKOHAHHS MPAKTUYHHX 1
KOMYHIKATUBHUX 3aBJ/IaHb;



- OLIHIOBaHHS CaMOCTIMHOI Ta iHAMBIIYyaIbHOI poOOTH (Tpe3eHTallii, MMCHMOBI poOOTH,

Keicn);

- TIOTOYHE Ta MOJAYJIbHE TECTYBAaHHS,

- ¢dopmyBallbHE OIlIHIOBaHHS (3BOPOTHHMI 3B 30K, CaMOOIIIHIOBaHHS ~ Ta
B3a€MOOIIIHIOBAHHS );

- TJACYMKOBUH KOHTPOJb y (opmi 3Ky a00 eK3aMeHy BiJIIOBIIHO 0 HAaBYAIHHOTO
TUIaHy.

OuiHIOBaHHS 3MIHCHIOETHCS 32 HAKONMYYBAIBHOIO CHCTEMOIO 3 ypaxyBaHHSIM piBHS
c(OpMOBaHOCTI 1HIIOMOBHOI MpOo(deciiiHOi KOMYHIKAaTHBHOI KOMIIETEHTHOCTI 3700yBada BHUIIOT
OCBITH.

10. IIuTaHHs rapaHTOBAHOIO PiBHS 3HAHb 3100yBayYiB BHILOI OCBITH

Topics
Ways of introducing. Salutations.
Cultural differences in body language.
Formal parties. Invitation cards.
Rules of behaviour at formal party.
Office manners. Dress code.
Job Hunting.
Rules of behaviour at job interview.
Where and how to hire an employee.
Customs formalities.
10.  Types of hotels.
11. Hotel accommodation.
12. Ordering at the café.
13.  Writing letters.
14.  Golden Rules for writing business letters.
15. Position of the word “YOU”.
16. Formal and informal letters.
17.  Types of letters.
18.  The body of a business letter. Salutation, subscription, signature, abbreviations.
19.  The letter heading and layout.
20.  Clauses of the Contract.
21.  Changes in business.
22.  Types of British Companies.
23.  Types of proprietorships.
24.  Partnerships. Corporations.
25. Family affairs.
26.  Japanese management style.
27.  Advertising and advertisement.
28. Kinds of Advertising.
29. International trade organizations.
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Grammar
The Noun. Plural, Singular. Case of Nouns.
Prepositions. Usage of prepositions.
The Atrticle. Definite, Indefinite. Usage of Articles.
Grammar: The Adjective. Degrees of Comparison. Usage of adjectives.
Grammar: The Numeral. Cardinal, Ordinal.
Dates. Time.
The Verb. Regular, Irregular.
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10.
11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.

Auxiliary verbs to be, to have, to do and etc.
Simple Tenses (Present, Past, Future).
Passive Voice.

Continuous Tenses.

Perfect Tenses.

Active Voice.

Passive Voice.

Perfect Continuous Tenses.

The Infinitive

The Gerund.

Formation of nouns with the help of suffixes.
The Present Participle.

The Past Participle.

Formation of adjectives with the help of suffixes.

11. Po3mopain 6aJiiB, IKi OTPUMYIOTH CTY/ICHTH

IloTo4yHe TecTyBaHHS TAa caMOCTiliHa podoTa HincymkoBuii Cyma
KOHTPOJIb
(3aJtik)
3micToBuii moayasb 1 | 3microBuii | 3micToBuii | 3microBuii Moay.Ib 4
MOAYJb 2 | Moayab 3
T1 T2 T3 T4 T5 T6
10 10 10 10 10 10 40 100
T1, T2 ... T6 — TeMu 3MiICTOBUX MOYJIIB.
IToTouHe TecTyBaHHs Ta caMocTiiiHa poboTa HincymkoBuii Cyma
KOHTPOJIb
(ek3aMeH)
3micToBHIi MOAYJIb 3micToBu | 3micToBuHii Moayab 7 | 3micToBuii
5 i MOy MOayJb 8
6
T7 T8 T9 T10 T11 T12
10 10 10 10 10 10 40 100
T7, T8 ... T12 — TemMu 3MICTOBUX MOJIYJIB.
IIkaja oninoBanus: Hamionaabna ta ECTS
Cyma 6aiiB 3a BCi Ouwitka OrmiHka 3a
BUJIU HaBYAIBLHOIL E]éTS Kpurepii oriHoBaHHS HaIlOHAJILHO
MISUTBHOCTI IO IIIKAJIOK0
BunatHuil piBeHb 3HaHb, IO TEPEBHUIYE 00'eM
90-100 A 000B’SI3KOBOTO Matepiaiy, 3 TBOPYUM ITiTX00M BIZIMIHHO
10 TUCIUILIIHU
BinMiHHUI piBeHb 3HAHB B MEKaX
82-89 B 00O0B'SI3KOBOTO MaTepiary, MOXKIUBO, 3 JCSIKUMH
MOTPIITHOCTSIMU
PR = . = nobpe
3BUYalHUN  XOpOILIMA  pIBEHb 3HAHUU 3
74-81 C MOMITHUMH  ITOMHJIKAMHU. CrymeHt  BMi€
CaMOCTIIHO 3aCTOCOBYBATH BUBUYCHUW MaTepia




Ha MPAaKTHIll; KOHTPOJIOBATH BJIACHY ISIbHICTD;
BUIIPABIISITH IOMUJIIKH, CEPE]] SIKMX € CYTTEBI

PiBeHb 3HaHb HIKYE CEPETHBOTO, 3 ICTOTHUMHU
nommwikamu. CTyIeHT BHSBISIE 3HaHHS 1
PO3yMIHHSI OCHOBHOT'O MaTepiajiy, MOraHo HOro
3aCTOCOBYE TIpU  PO3B’SI3aHHI  MPAKTHYHUX
3aB/laHb; aHaJi3ye HaBUaJIbHHI Martepian 3a
JIOTIOMOT'O}0 BUKJIaJaya

64-73 D

MiHIMaJIbHO MOXIJIMBHH TPHUIYCTUMHUN pPIBEHb | 3aI0BUIHHO
3HaHb. Crynent BOJIOJIIE HaBYAJIbHUM
MarepiajJoM Ha PiBHI BUIIOMY 3a ITOYaTKOBHH,
60-63 E npote Mae (parmMeHTapHe YSABJICHHS MPO TEMHU
Kypcy; HaJa€e HEMOBHE BHCBITICHHS 3MICTy
MUTaHb; BIANOBIAI MICTATh 3HAYHY KUIBKICTh
HEJIOJIKIB 1 IIOMUIOK

CtyneHT He OmaHyBaB 3HA4Hy 4YacTUHY
MaTtepiairy Kypcy. MoBa He BHpa3Ha, 0OMeKeHa,
35-59 FX OimHa, CIOBHMKOBMH 3amac He Ja€ 3MOTy
opopmutu inero. IlpakTHyHi HaBUYKU Ha PiBHI
pO3Mi3HABAHHS

HE3a0BLIILHO
3 MOYKJIUBICTIO
IIOBTOPHOTO
CKJIaJaHHs

CTyZleHT TOBHICTIO HE 3HA€E NPOrPaMHOrO | HE3aJ0BLIHLHO
Martepially, He TMpamBaB B ayauTopii 3 3

BHUKJIaJjaueM ab0 CaMOCTIHHO; JOMYyCKa€e CYTTEBI | 0OOB’SI3KOBUM
MOMUJIKM y BIJMOBIAIX HAa THUTaHHS, HE BMI€ | TOBTOPHHUM
3aCTOCOBYBAaTH TEOPETUYHI TMOJOXKEHHS TMPH | BHUBUCHHSIM
pO3B’sI3aHHI MPAKTUYHUX 3aB/IaHb JTUCIUTITIHA

0-34 F

12. MeToanuHe 3a0e3MeYeHHA

[Tinpyunuxu. PosnarkoBuit wmartepian. dotorpadii, mamroHKH. MynpTUMeEIiHI 3aco0H.
[Ipe3enTartii.
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